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Who lives here? 

Times Square area residents are increasingly educated, creative, and high-income. 

  
2011  

area profile 

2004  

area profile 
% Change 

Number of Households 38,272 33,360 15% 

% Under 50 Years Old 71% 71% 0% 

Median Household Income, $78,000 67,000 16% 

Median Household Income,  Age 25-34 $109,000 $ 75,000 46% 

% College Educated 67% 58% 15% 

Psychographics – % Bohemian Mix  28%  n/a n/a 

Psychographics – % Young Digerati 25% n/a n/a 
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Residents have high incomes. 

66,000 
RESIDENTS 

$78,000 
MEDIAN HOUSEHOLD INCOME 

$67,000 
PER CAPITA INCOME 

38,000 
HOUSEHOLDS 

Resident and household numbers based on 2010 ESRI projections for the area between  38th and 59th Sts., 6th Ave to Hudson River. 

Source: ESRI, 2010 
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Age Population Share of Total 

0 – 4 1,925 3.0% 

5 – 9 1,134 1.8% 

10 – 14 1,000 1.6% 

15 – 19 1,363 2.1% 

20 – 24 5,833 9.2% 

25 – 29 10,095 15.8% 

30 – 34 8,381 13.2% 

35 – 39 5,924 9.3% 

40 – 44 4,928 7.7% 

45 – 49 4,396 6.9% 

50 – 54 3,989 6.3% 

55 – 59 3,773 5.9% 

60 – 64 3,279 5.1% 

65 – 69 2,434 3.8% 

70 – 74 1,859 2.9% 

75 – 79 1,409 2.2% 

80 – 84 1,088 1.7% 

85+ 919 1.4% 

Total 63,729 100.0% 

64% of residents are under 45.  
Age of Times Square Area Residents  

Source: ESRI, 2010 
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The 25-44 age cohort has the highest household incomes. 

Median Household Income by Age of Times Square Area Residents  

Source: ESRI, 2010 

Age of Householder Median Household Income 

Under 25 $78,497 

25-34 $109,271 

35-44 $104,081 

45-54 $81,861 

55-64 $82,150 

65-74 $82,010 

75 or Older $67,674 
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Many of the highest earners are under 45. 

43% of residents are between the ages of 25 and 44. 

47% of residents live in households earning $100,000+ per year.  

  Age < 25 Age 25-34 Age 35-44 Age 45-54 Age 55-64 Age 65-74 Age 75+ Total 

<$15,000     0.3% 0.7% 0.5% 1.1% 1.2% 1.5% 1.4% 6.7% 

$15,000 - $24,999 0.1% 0.4% 0.3% 0.6% 0.7% 0.8% 0.5% 3.4% 

$25,000 - $34,999 0.2% 0.8% 0.5% 0.6% 0.9% 0.9% 0.4% 4.2% 

$35,000 - $49,999 0.4% 1.4% 0.8% 0.6% 1.4% 0.7% 0.5% 5.8% 

$50,000 - $74,999 1.4% 4.3% 3.0% 4.5% 2.9% 1.2% 1.6% 18.9% 

$75,000 - $99,999 0.7% 3.6% 2.4% 2.8% 2.4% 1.3% 1.0% 14.3% 

$100,000 - $149,999 0.8% 7.8% 4.7% 2.8% 2.5% 2.0% 1.2% 21.8% 

$150,000 - $199,999 0.6% 3.2% 1.7% 1.6% 1.5% 0.8% 0.5% 10.0% 

$200,000 - $249,999 0.2% 0.9% 1.0% 1.3% 1.1% 0.8% 0.4% 5.7% 

$250,000 - $499,999 0.2% 2.7% 1.0% 0.6% 0.9% 0.6% 0.3% 6.2% 

$500,000 + 0.1% 1.0% 0.4% 0.3% 0.4% 0.4% 0.2% 2.8% 

Total 4.9% 26.9% 16.3% 17.0% 16.0% 11.0% 7.9% 100.0% 

Age by Household Income of Times Square Area Residents  

Source: ESRI, 2010 
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Young residents have shown the highest income growth (46%). 

$74,873 

$109,271 

$0  

$20,000  

$40,000  

$60,000  

$80,000  

$100,000  

$120,000  

2003 2010 

Median Household Income, Householders Age 25-34 

 

Source:  ERA 2004 (ESRI 2003), ESRI 2010 
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Residents are concentrated in lucrative executive, financial, and 

creative professions. 

Residents of the 13 census tracts which represent the area from 38th St. to 59th St.; 6th Ave. to Hudson River. 

Source:  American Community Survey, 2005-2009 

17% 

14% 

13% 

11% 

9% 

5% 

5% 

5% 

20% 

Management 

Sales and related occupations 

Arts, design, entertainment, sports, and media 

Business and financial operations 

Office and administrative support 

Legal 

Food preparation and serving 

Education, training, and library 

Other 

Advertising, financial, and other executives & managers 

Sales reps and retail employees 

Artists, designers, writers, and performers 

Finance, accounting, and human resources employees 
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Times Square area residents are increasingly well-educated. 

58% 

67% 
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Residents Age 25+ with a Bachelor’s Degree or Higher, 2003-2010 

 

Source:  ERA 2004 (Census 2000), ESRI 2010 
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Over a quarter of area residents have a graduate/professional 

degree. 

Source: ESRI, 2010 
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Educational Attainment, Residents Age 25+ 
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The resident population is young and savvy, with sophisticated retail 

preferences. 

 

Source: Claritas, 2011 

28% 

25% 
17% 

13% 

11% 

7% 

Resident Psychographics, Times Square Households 

Bohemian Mix 

Young Digerati 

Money and Brains 

Urban Elders 

Urban Acheivers 

Other 

Young, mobile and progressive early adopters with 

cutting-edge retail preferences.  

High-income, highly-educated couples with few 

children and sophisticated tastes. 

High-income, educated young professionals with 

trendy tastes, such as fitness and coffee bars. 

Often economically-disadvantaged, minority, and 

single seniors. 

Upwardly-mobile, educated immigrants. 
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The share of foreign-born residents has fallen slightly. 

29% 

26% 

0% 

5% 

10% 

15% 

20% 

25% 

30% 

35% 

2000 2009 
 

Source:  ERA, 2004 (Census, 2000); American Community Survey, 2005-2009 



HR&A Advisors, Inc. DRAFT Times Square Retail Study Update|  12 

With 13% of area residents new to Manhattan each year, Times 

Square has a fresh new consumer market annually.* 

*Compared to 8% for all of Manhattan 

Source: American Community Survey, 2005-2009 

New York City, 87% 

United 
States, 10% 

Abroad, 3% 

Times Square Resident by Place of Residence One Year Prior, 2009 
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There are 200,000 office workers in the Times Square area.   

Source: Cushman Wakefield, 2011; CoStar, 2011 

Times Square Retail Catchment, 

Office Workers 

  Times Square Area* Midtown Manhattan 

Occupied Office SF 49,403,484  217,120,794  

Office Employees (250 SF/worker) 197,614  868,483  

Times Square Area Share 23% 100% 
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Who works here? 

Employees numbers based on calculations for the area between  40th and 53rd Sts., 6th Ave to Hudson River. 

Source: ERA, 2004 (Colliers ABR);  CoStar  2011 Q3; Cushman Wakefield 2011 Q3 

One in four midtown employees works in the Times Square area. 

  2011 2004 % Change 

Number of Employees  197,614  158,645 15% 

% Of Midtown Employees 23% 25% n/a 
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Area workers are concentrated in Finance, Professional 

Services, and Media. 

Employee distribution based on two area zip codes: 10019 and 10036.  

Source: Longitudinal Employment-Household Dynamics (2009) 

17% 

16% 

15% 

15% 

6% 

5% 

5% 

21% 

Finance and Insurance      

Professional, Scientific & Technical 

Accomodation & Food Service 

Information 

Administrative Support 

Retail 

Arts, Entertainment & Recreation 

Other 
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Is there money to be made here? Yes! 

Spending Potential 

Residents  $ 924,266,461  

Food & Beverage  $ 173,864,496  

General Retail  $ 383,312,425  

Entertainment  $ 196,570,818  

Grocery/Convenience  $ 170,518,722  

Office Workers  $ 1,097,331,317  

Food & Beverage  $ 767,650,636  

General Retail  $ 329,680,681  

Tourists  $ 4,464,000,000  

Food & Beverage  $ 1,736,000,000  

General Retail  $ 1,653,333,333  

Entertainment  $ 1,074,666,667  

  Total  $ 6,485,597,775  
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Total spending potential is $6.5 billion. 

$2.7 billion 
FOOD & BEVERAGE  

$1.3 billion 
ENTERTAINMENT 

$171 million 
GROCERY & CONVENIENCE 

$2.4 billion 
GENERAL RETAIL 



HR&A Advisors, Inc. DRAFT Times Square Retail Study Update|  18 

Residents represent $924 million in spending potential. 

Source: ESRI, 2010 

$174 million 
FOOD & BEVERAGE  

$197 million 
ENTERTAINMENT 

$171 million 
GROCERY & CONVENIENCE 

$383 million 
GENERAL RETAIL 
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Office workers drive daytime retail and restaurant sales.  

$1.1 billion 
TOTAL SPENDING POTENTIAL 

$768 million 
FOOD AND BEVERAGE 

$330 million 
GENERAL RETAIL 

Based on ERA 2004 calculations using International Conference of Shopping Centers  2003 survey data adjusted for New York City cost of living , then escalated by New York City CPI to $4,560. 

Source: ERA 2004 (ICSC 2003), HR&A Advisors 
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$1.7 billion 
FOOD AND BEVERAGE 

$1.7 billion 
GENERAL RETAIL 

Times Square tourists represent $4.5 billion in demand. 

$1.1 billion 
ENTERTAINMENT 

Source:  NYC&Co, HR&A Advisors 
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Times Square tourists represent $4.5 billion in spending potential. 

Times Square Visitors 38,960,000  

Avg. Visitor Retail Spending per day*  $ 115  

Food and Beverage  $ 45  

General Retail  $ 42  

Entertainment  $ 28  

Tourist Spending Potential  $ 4,464,000,000  

Food and Beverage  $ 1,736,000,000  

General Retail  $1,653,333,333  

Entertainment  $1,074,666,667  

Does not include non-retail spending, such as transportation and hotel spending. Estimates average length of stay of 3 days. 

Source:  NYC&Co 2010, HR&A Advisors.  
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Times Square could reasonably capture up to $2.1 billion in retail and 

restaurant spending. 

  Spending Potential 
Capture 

(Baseline) 

Capture 

(Optimistic) 

Captured Sales 

(Baseline) 

Captured Sales 

(Optimistic) 

Residents  $ 924,266,461       $ 280,367,632   $ 308,226,478  

Food & Beverage  $ 173,864,496  40% 45%  $ 69,545,798   $ 78,239,023  

General Retail  $ 383,312,425  55% 60%  $ 210,821,834   $ 229,987,455  

Office Workers  $ 1,097,331,317       $ 636,500,292   $ 691,366,858  

Food & Beverage  $ 767,650,636  55% 60%  $ 422,207,850   $ 460,590,382  

General Retail  $ 329,680,681  65% 70%  $ 214,292,442   $ 230,776,477  

Tourists  $ 4,464,000,000       $ 779,546,667   $  847,333,333  

Food & Beverage  $ 1,736,000,000  23% 25%  $ 399,280,000   $  434,000,000  

General Retail  $ 1,653,333,333  23% 25%  $ 380,266,667   $  413,333,333  

  Plus Inflow at 5%           

Food & Beverage $ 133,875,757       $ 1,024,909,405   $ 1,106,705,161  

General Retail $ 118,316,322       $ 923,697,265   $ 992,413,587  

Total  $  252,192,079       $ 1,948,606,670   $ 2,099,118,748  

2004 ESRI Capture rates escalated by 5% to represent increase in retail offerings and improvements to the public realm between 2004 and 2011. 

Source: ERA, 2004; HR&A Advisors 
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Total retail sales in the Times Square area are $1.8 billion. 

$885 million 
FOOD AND BEVERAGE 

$891 million 
GENERAL RETAIL 

Source: Claritas, 2011 
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This yields up to $323 million in lost sales potential. 

up to $222 million 
FOOD AND BEVERAGE 

up to $102 million 
GENERAL RETAIL 



HR&A Advisors, Inc. DRAFT Times Square Retail Study Update|  25 

Is Times Square capturing its market potential? No! 

  2011 2004 % Change 

  Baseline Optimistic Baseline Optimistic Baseline Optimistic 

Potential Retail Spending  $ 1,948,606,670   $ 2,099,118,748   $ 1,134,525,000   $ 1,228,260,000  72% 71% 

Food & Beverage  $ 1,024,909,405   $ 1,106,705,161   $ 671,055,000   $ 736,260,000  53% 50% 

General Retail  $ 923,697,265   $  992,413,587   $ 463,470,000   $ 492,000,000  99% 102% 

Total Existing Retail Sales  $ 1,775,749,021   $ 1,008,400,000  76% 

Food & Beverage  $ 884,871,262   $ 598,100,000  48% 

General Retail  $ 890,877,759   $  410,300,000  117% 

Retail Gap  $ 172,857,649   $ 323,369,727   $ 126,125,000   $ 219,860,000  37% 47% 

Food & Beverage  $ 140,038,143   $ 221,833,899   $ 72,955,000   $  138,160,000  92% 61% 

General Retail  $ 32,819,506   $101,535,828   $ 53,170,000   $ 81,700,000  -38% 24% 


